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PROMOTING FAIR TRADING AND
PROTECTING CONSUMERS
To gain credibility as a symbol of trust, we engaged
different trade associations to jointly promote good
business practices and raise standards in various
industries. Trade association members taking the first
step for their companies to be accredited sent a strong
signal to the rest of the industry members on the
importance of raising the bar for industry standards in
terms of fair business practices.

CaseTrust –

The Benchmark
for Fair Business
Practices
Have you ever seen the CaseTrust logo at beauty salons,
renovation companies and pre-owned car dealers and
wondered about the significance behind it?
CaseTrust, the accreditation arm of CASE, promotes fair
and ethical trading among businesses so that consumers
can shop with confidence. Our accreditation schemes
are customised according to the issues and needs faced
by each industry. When companies are accredited
by CaseTrust, they commit to fair trading and good
business practices, earning the trust of consumers as
reputable companies.
The introduction of CaseTrust in 1999 was pivotal to
CASE’s efforts in promoting fair trading. Instead of
focusing efforts on black sheep in the retail scene,
CASE saw the opportunity to turn the tide around by
championing business excellence. With the CaseTrust
mark given to businesses assessed by CASE to have
sound business practices and consumer-friendly policies,
consumers can easily identify reliable businesses from
the get-go and prevent them from getting into trouble
with errant ones.

The priority of our accreditation schemes is to address
key consumer protection issues upstream. As such,
every CaseTrust scheme has unique features for their
respective accreditation criteria. For example, due to
grouses about undue pressure in the beauty industry,
our Spa & Wellness scheme includes features such as
a five-day cooling-off period to provide recourse for
unutilised packages/services for consumers. It also
includes a no-selling policy in treatment rooms to
ensure that consumers have a stress-free and relaxing
experience at the spa.
Our CaseTrust for Renovation Companies accreditation
scheme requires contractors to protect consumers’
deposits through a deposit performance bond which
safeguards consumers’ deposits in the event of
business closures or liquidation.
CaseTrust has since become a household name
recognised by consumers and businesses.

Currently, more than 1,000
storefronts are accredited
under the different schemes.
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LOOKING TO THE FUTURE
In order to stay relevant, CaseTrust will build on and
expand our current schemes in areas where consumer
protection can be strengthened. We are also charting
a strategic roadmap in tandem with the evolution of
consumer behaviour to help consumers identify and
whitelist companies committed to fair trading and
good business practices. We look forward to ensure
that consumers will always have a peace of mind when
shopping, especially for big-ticket items.

Here’s a fun fact about the logo: The CaseTrust
logo depicts CaseTrust as the middleman
between consumers and traders coming
together to form a sturdy key. It is a symbol of
trust and confidence.
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CaseTrust Milestones
LAUNCH OF CASETRUST
CaseTrust was launched as part of CASE’s efforts to promote fair trading and
ethical business practices to give consumers added confidence when they shop.

LAUNCH OF CASETRUST GOLD

This scheme is the result of a long partnership between CASE and the Direct Selling Association
of Singapore (DSAS) since the 1970s when there were many consumer complaints against
direct sellers. For direct selling businesses accredited under the scheme, consumers can expect
greater protection such as a seven-working day cooling-off period.

CaseTrust Gold is the premier tier of the CaseTrust accreditation schemes.
Recipients of CaseTrust Gold are businesses with the added edge that
distinguishes them as industry leaders. It promises the highest standards
of consumer confidence in service quality, dynamism and innovation.
The scheme is the result of industry efforts led by the Singapore Jewellers Association (SJA) to
voluntarily uplift standards and business practices in the industry. This came after a series of gold
fineness tests and surveys conducted by CASE that uncovered incidents of unfair practices.

SCHEME FOR MOTORING BUSINESSES
Motoring businesses accredited under the scheme have passed
stringent assessment and are committed to clear fee policies and
well-defined business practices. It includes an insurance bond to
protect consumers’ deposits paid. As of October 2021, there are
55 accredited motoring businesses.

LAUNCH OF THE CASETRUST
SPA & WELLNESS SCHEME
The CaseTrust Spa & Wellness Scheme
was launched as a result of rising complaints about
sudden business closures and pressure sales tactics. The
CaseTrust mark is mandatory for spas to be issued the
Category I License by the Police Licensing & Regulation
Department. As of October 2021, there are more than
600 outlets accredited under the scheme.
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RENOVATION CONTRACTORS AND MATERIAL
Due to renovation contractor industry receiving high number of consumer
complaints on unsatisfactory services, contractual issues and prepayment
losses, CASE signed a Memorandum of Understanding in 2014 with the
Singapore Renovation Contractors and Material Suppliers Association
(RCMA) to develop a voluntary accreditation scheme for home renovation
businesses. Consumers are protected against closure, winding up and/or
liquidation of the renovation business through a deposit performance bond.

& COSMETOLOGY ASSOCIATION
Following the sudden closure of several hair salon chains
in 2015, the Hair & Cosmetology Association (Singapore)
(HACOS) approached CASE to develop a joint
accreditation scheme to uplift the professionalism and
improve the image of the hair & cosmetology industry.
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